The trend in the old media is in line with a broader development in society, in which "the activities of private citizens, multinational corporations, and governments are all becoming easier for anyone to observe" (Mayes, n.d., p. 18 ). The new media are an impulse to the increasing presence of transparency, by offering politicians the possibility to keep their followers informed on their thoughts and activities at any moment of the day. According to Houtman & Achterberg (2010) , politicians are prone to make use of these possibilities, since they might bridge the gap between citizens and politics. However, the book Veel gekwetter weinig wol (2011) by Aalberts and Kreijveld presents a rather pessimistic view on the effects of the new media on the relation between politicians and citizens. They point out that their influence is rather weak, since the possibilities that the new media offer are not exploited to their full extent (yet).
Methodology
As a primary source of information, I use my analysis of the Twitter behaviour of the leaders of the most important parties in the Netherlands. Twitter is a medium that suits my research, since it is easily accessible to a large audience, and has rapidly developed itself as a popular means of communication in the political world over the past few years. The political leaders are my target group, for the reason that they are the face of their party, and can be expected to be the most conscious of their public position when using this social medium. They are immediately associated with the political party they represent. I examine to what extent their use of Twitter can be compared to the trends in the old media, by taking into account the personalisation of politics, the blurring border between the public and private sphere, and the concept of transparency. Table 1 politicians blur the border between the public and private sphere, by discussing issues that are related to their public function as well as to their private life. Within the political messages, I make a distinction between messages about political views, and messages about political activities, since the latter makes a politician more transparent than the first. The agenda of a politician might reveal more than his political standpoints.
On top of the results in table 1, I will put all politicians in clusters, in which I describe their special characteristics. Additionally, I use the results of an interview with Harmen
Binnema, who was elected for web-politicians of the year 2011, as a secondary source of information. On the other hand, the first part of this paper, which consists of an elaboration on the trend that is visible in the old media, is solely based on secondary sources.
Overview
In the first part of this paper, I go into the developments of the old media that are centred on the transparency trend. First, I discuss the phenomenon of commercialisation, which underlies the adaptation of form and content to the preferences of the audience. Then, I elaborate on these adaptations and their relation to the blurring border between the public and private sphere, the personalisation of politics, and transparency. In the second part of this paper, I deal with the new medium of Twitter. I give a general overview of its characteristics, and describe the current debate on the topic. This is followed by my own analysis of the Twitter behaviour of nine Dutch political leaders, presented in clusters.
At the end of this paper I will provide an answer to my research question, as well as give indications for further research.
The Old Media
Commercialisation in the Old Media in ordinary elections, the enthusiasm to vote for wannabe celebrities on reality shows (…) reaches levels that border on collective frenzy" (Corner & Pels, 2003, p. 1) .
This phenomenon, which is called the voting paradox, reveals a widespread indifference to politics. The majority of the old media's audience is hardly interested in serious political topics. (Street, 2001, p. 62 
The Media's Form
A substantial part of the old media adapt their form to the preferences of the audience, through the use of pictures, images, big headlines, videos and audio manipulations.
(Ibid., 2010, pp. 9-15) As a consequence, information is communicated through images rather than through text. This type of transparency is more telling than written words.
A politician's facial expression, body language, and clothing style often form the basis of the voting behaviour of the audience, since these aspects might expose more of a politicians' personality than a party program. (Street, 2001, p. 2) In this way, the Dutch expression 'An image reveals more than a thousand words' is one that suits the way in which politicians are presented and judged today. Eisenhower's success can partly be explained by his TV performance, that he used as a tool in the election. "His exposure on television is credited with portraying him as a warm and friendly personality, in contrast to his opponent, Adlai Stevenson, who refused to follow suit and appeared aloof and detached" (McAllister, 2005, p. 6) . This reveals the significance of visual media presentations, which reveal politicians' personality and make them transparent to the audience.
A more recent example to demonstrate the influence of visual appearances of politicians in the media can be found in the Netherlands. Around the year 2000, Pim
Fortuyn received a lot of media attention and public support, due to his aesthetic style.
He displayed himself in the media, by "sporting a shiny bald head, flashing a trademark expensive suit with a colourful tie and pochette to match, whisking around the country in a chauffeured Daimler accompanied by two lapdogs, and receiving the press in his lavish townhouse decorated with many portraits of himself" (Pels, 2003, p. 42) . 
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the border between the public and private sphere, by merging his private and public life into one media presentation. He knew, as no other politician, the significance of his media image, using it as a tool to realize his own goals.
In these examples, it becomes clear that the presentations of politicians in the media are strongly related to the way in which they choose to reveal personal information. It is crucial for their political success to be transparent on their personality, since citizens tend newspapers, magazines and TV programs "report on the private misdemeanours and sexual adventures of politicians rather than on their public, political deeds" (Street, 2001, p. 62) . This phenomenon increases the transparency of politicians as well, by revealing their private life, and blurring the border between the public and private sphere.
The case of Lord Archer can serve here as an example. "In the mid1980s, Archer became Deputy Chairman of the Conservative Party but was quite soon forced to resign when allegations from a prostitute appeared in the popular press and generated a very British kind of 'scandal'" (Corner, 2003, p. 71) . This shows that flaws in the personality of politicians "become flaws in their political standing" (Street, 2001, p. 3) , and that this kind of transparency can have far-reaching consequences. Another example of a story in which the private life of a politician is made transparent, is the affair of President Bill Clinton with his intern Monica Lewinsky. The president's private sex life suddenly became a public media concern. (Street, 2001, pp. 2-3) This shows that the media's content contributes to the blurring border between the public and private sphere, and the increased transparency of politicians.
Furthermore, many politicians contribute to blurring this border themselves, by making themselves transparent on a personal level, in order to gain citizens' votes. "On the stage at the Democratic Convention, Al Gore kissed his wife passionately" (Street, 2001, p. 1) . Also the musical taste of George W. Bush was shown on the front page of many newspapers. (Ibid., p. 1) The reason why politicians take this approach is the fact that they need to receive media attention in order to attract voters. They cannot count on a vast group of loyal voters anymore. The number of floating voters is increasing, and citizens rather vote for single issues than for a political ideology. This makes voting behaviour The New Media: Twitter
Bridging the Gap
As an online and interactive form of mass communication, Twitter is part of the new media.
It can be defined as "a microblogging site, originally developed for mobile phones, designed to let people post short, 140-character text updates or 'tweets' to a network of others" (Boyd & Marwick, 2010, p. 117) . Twitter is easily accessible, since there are no restrictions to employ the Twitter service, and "Tweets can be posted and read on the web, through SMS, or via third-party clients written for desktop computers, smartphones, and other devices" (Ibid.). This creates an atmosphere in which real-time interaction is generated, and makes it possible to keep Twitter users up-to-date on each others messages at any moment of the day. Twitter stimulates the transparency of its users, by prompting them "to answer the question 'What are you doing?' (Ibid.). This shows that Twitter is based on a worldview in which transparency is valued above privacy, and has the tendency to blur the border between the public and private sphere. 
Twitter as a Political Medium: Emile Roemer and Marianne Thieme
Marianne Thieme is the leader of the Partij van de Dieren, the party for the animals. "@HeiressofEgypt: Welcome, nice that you are following me." (Roemer, 29-03-2011, Twitter) and "@Supersnu Hello Simon, welcome. You are my 10.000st follower. Nice to welcome you!" (Roemer, 31-03-2011, Twitter) . 
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Still, especially Roemer's use of Twitter cannot be defined as personalised, since he does not portray himself as a private individual, and even mentions his party program to stress the importance of his political party. Examples are: "Closure special epilepsies schools http://ow.ly/4oLRK in contradiction with SP motion http://ow.ly/4oLTe." (Roemer, 29-03-2011, Twitter) and "@kriskeijser The public transport can be improved, indeed. Have a look at our previous plans for better public transport. http://tinyurl.com/617kjns" (Roemer, 31-03-2011, Twitter) .
Concluding, it can be stated that Roemer and Thieme contradict the old media's trend in their use of Twitter, and do not blur the border between the public and private sphere.
Furthermore, even though some Tweets have a personal touch, they are not aimed at personalisation. They mainly use Twitter is to promote issues on their political agenda, and make themselves transparent on a political level.
Twitter as a Personal and Political Medium: Alexander Pechtold and André Rouvoet
Alexander Pechtold is the leader of D66, a progressive social-liberal party. He blurs the border between the public and private sphere, by publicly discussing issues related to his private life, such as: "For the first time at Indoor Brabant. Winner Eric van der Vleuten… Well, the horse has won off course" (Pechtold, 26-03-2011, Twitter) and "Yesterday evening premiere movie 'Alle tijd'. Dreary movie, that does not make you sad, but makes you live your life in a conscious way." (Pechtold, 07-04-2011, Twitter) . Also André Rouvoet, who was the leader of the ChristenUnie at the time I analysed his Tweets, discusses both public and private issues on Twitter. His Tweets reveal the personalisation of politics, in the sense that he extensively displays his personal characteristics, hobbies, and family life. This can be demonstrated by Tweets such as: "Came along two former residences: Maarssenbroek (from our wedding in '86) and Tienhoven (as a student on a farm) # good memories." (Rouvoet, 15-04-2011, Twitter) This shows that Rouvoet blurs the border between the public and private sphere as well.
According to Harmen Binnema, web-politician of the year 2011, this is exactly what makes Twitter appealing. "People want to know something about your personality. Politics and private live are mixed up in Twitter. Therefore, Twitter provides a complex view of who you are, otherwise it is not interesting" (Binnema, 03-05-2011, interview) .
Rouvoet and Pechtold make themselves fully transparent on Twitter. They use the medium as a private person, as well as a public politician. This can be demonstrated by the fact that they discuss personal subjects, as is outlined above, as well as political issues. Examples are: "@Rnolled Officially only providing information, this in relation 
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to immediate threat of war. Normally the cabinet of ministers does take a majority into account" (Pechtold, 30-03-2011, Twitter) and "@Esterouwehand You are repeating yourself…It is not about 'extra suffering'. And freedom of religion is here at stake." (Rouvoet, 12-04-2011, Twitter) This shows that they make themselves fully transparent on a public as well as private level.
In conclusion, Pechtold and Rouvoet copy the old media's trend, by using Twitter as a public politician as well as a private individual. They make themselves fully transparent and contribute to the personalisation of politics.
Twitter for Political Transparency: Job Cohen
Job Cohen is the leader of the Partij van de Arbeid, the social-democratic labour party. The majority of his Tweets are related to his political activities. He posts Tweets such as "I am at Standpuntnl later today. Topic of discussion: the cabinet is too dependent on the SGP" (Cohen, 14-04-2011, Twitter) and "Celebration of the 10 th anniversary of gay marriages in
Best. Beautiful piece of music, Best at its best!" (Cohen, 01-04-2011, Twitter) . However, Cohen's tone is rather personal, informal, and sometimes even spontaneous, like the following tweets: "@spekkie70 Don't worry!" (Cohen, 01-04-2011, Twitter) and "@Arnosspot Off course! Little mistake!" (Ibid.). In this way, he contributes to the personalisation of politics, by taking a personal approach.
Hence, it can be concluded, that Cohen's use of Twitter tends to affirm the trends in the old media. He primarily uses Twitter to keep his followers informed on his life as a politician, and makes himself transparent in a personal way. However, he can be distinguished from Pechtold and Rouvoet, in the way that he does not extensively discuss his private life. In this way, his use of Twitter does not resemble the old media's trend as much as his two colleagues.
Twitter as a Static Medium: Mark Rutte and Geert Wilders
Mark Rutte is the Prime-Minister as well as the leader of the VVD, a conservative-liberal political party. Rutte's use of Twitter is highly impersonal, since he does not post his Tweets himself, but chooses to let the Dutch Intelligence Service to take care of his Twitter account. This shows that Sap rather uses Twitter as a promotional tool, instead of a interactive online medium. Furthermore, the fact that she is hesitant to reveal aspects related to her private life, and mainly discusses political issues, leads to the conclusion that she does not copy the old media's trend. She primarily uses Twitter in her function as a politician, for political and promotional goals. is at stake, we should leave nothing to coincidence" (Verhagen, 21-03-2011, Twitter) and "Good that the economy keeps on growing and that the government's deficit decreases, but the problems on the labour market will be a challenge" (Verhagen, 22-03-2011, Twitter) .
Twitter as a Strategic Medium: Maxime Verhagen
By posting Tweets, such as above, it seems that Verhagen tries to influence public opinion in favour of his policies.
As such, it can be stated that Verhagen does not blur the border between the public and private sphere, nor contributes to the personalisation of politics, since he mainly uses Twitter in line with his public function as a politician. He uses it as a strategic device, to realise his own political goals. In this way, he contradicts the trend in the old media too.
Conclusion
It can be concluded that, even though the old media's trend is very dominant in the 
